)pping’s so traumatic,

s Mimi Spencer, we need

port groups and self-help
.:wnuals. Not to mention
bigger wardrobes for all those
impulse buys we'll never wear

he black leather dress looked so
Tprovocative on its hanger, bathed in

the store’s soft light. I swear it winked
at me, this frock, the spit of something that
had recently schmoozed down the catwalk
at Yves Saint Laurent. I had to try it on.

Before I knew it, I was in the changing
room, dress squeezed over my head like
the skin on a sausage, jeans in a puddle at
my feet. Frankly, I looked like a naff leather
sofa. Worse, I couldn’t get out of the dress,
no matter what I did. Eventually, I had to
ask for help from the disgruntled shop girl,
who proceeded to grapple with the dress
as if pulling a giant turnip. The shame.

It was much the same story with other
‘now’ outfits I'd determined to introduce to
my wardrobe, like the skating skirt looked
like a loo-roll holder), the ankle boots (too
Legolas) and the skinny little blazer (more
Billy Bunter than Balenciaga).

OH, THEHUMILIATION

It’s not just high fashion buys that can
reduce me to a jibbering wreck. Even
ordinary T-need-a-new-pair-ofjeans’ trips
can leave me humbled and humiliated. As-
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I wander from aisle to aisle I start to panic.
Should I be wearing high waisters or
sticking to skinnies? Black or white denim?
Before I know it, I'm having a full-on
identity crisis and go home broken and
empty handed. The irony is, women are
meant to love shopping. After all, studies
show we do it for 22 minutes of every day.
‘Lots of women find shopping hellish,’
says Chantelle Znideric, the stylist behind
new fashion website iStylista.com. ‘If that
wasn't the case, I'd never work! Women are
overwhelmed by having so much choice.
We also get sucked in by the fashions we
see on celebs or the catwalk, and we're
setting ourselves up to be disappointed
when that trend looks rubbish on us.’

NEWBAG, NEWYOU

Even when I do manage to find something
gorgeous, the thrill at the till evaporates
when I get it home. How often have you
fallen in love with the idea of an item, only
to be left standing in front of the bedroom
mirror feeling ridiculous? Too often, in my
case —the lacy tights, the sweeping cape,
the trilby that should have turned me into
Sienna. The backless Missoni dress (haven't
got the right underwear. Or the right back).
‘Modern women shop for who they want
to be, rather than what they actually need,’
says Strathclyde University psychologist Dr
Alastair Ross. ‘And the compulsion to part
with money for that elusive “new” them is
irresistible. It explains why 86 per cent
admit to buying items they’ve never worn.’

It's a phenomenon responsible for the
estimated £13,000 of unworn clothes we
each accumulate in a lifetime. My friend
Patty wasn't surprised by this. Tshop
compulsively,’ she says. ‘Then leave new
clothes hanging in my wardrobe for weeks.
I go off them before I even wear them.”

SHOPPING DESPERATELY
The problem is, the modern shopping

environment is designed to ensnare,
providing us with the buzz that drives us

to the till, life-changing purchase in hand.
‘Shops are like an aspirational cage,’ says
consumer psychologist Dr Belinda Winder.
It's almost impossible to leave without
buying something because they’re designed
to promise us a more glamorous lifestyle.’

So it’s no wonder we feel invincible as
we hand over our credit card —with that
new bag, we've upgraded our life. The
trouble only starts when we get it home.
‘These highs and lows just make us buy
even more by way of compensation,’ says
Professor Juliet Schor of Harvard University.
‘And we find ourselves lured back days
later, hungry for the next hit.’

What's the answer? How do we stop
ourselves weeping in the aisles? We copy
men, says TV stylist Gok Wan. ‘They shop
with a specific mission, stay focused until
they've found it, then leave.” But what if
something you've set out to buy doesn’t
suit you and you find yourself imprisoned
in the changing room by a leather frock?
‘Blame the dress and move on,’ says Gok.
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